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Our 
Meeting 
Today
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Work From Anywhere
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Business Casual to Casual Casual
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New Coworkers and Challenges
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The Ups and Downs of COVID-19

Source: Source: NRF April 2020

Vertical Grocery and
Beverage

Health and
Personal Care

Building Material
and Garden Supply

Change
(seasonally adjusted MOM) 25.6% 4.3% 1.3%

Change
(unadjusted YOY) 25.7% 5.5% 10.1%

Electronics
& Appliances

Sporting
Goods

Furniture &
Home Furnishing

Clothing & 
Accessories

15.1% 23.3% 26.8% 50.5%

16.2% 24.4% 25.2% 52.0%
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New Habits Created
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Corporate Responsibility and Charitable Giving
Shift in Priorities

Source: The “Paying for Things and Giving Gifts During a Crisis” report is based on the findings of an internet-based survey conducted 
by SurveyMonkey on behalf of Blackhawk Network on March 31, 2020. The sample size included 1,067 respondents ages 18+.

contributing to a gift 
card for a person or 
family in need1

31%

Respondents are interested in using gift cards and eGifts for charity or kindness during this crisis, such as:

sending gift cards to 
healthcare workers131%

or purchasing a gift card from a 
business they care about that is 
closed or struggling during the crisis1

26%

Since the COVID-19 crisis 
began, 38% of respondents 
have already used gift cards 
or eGifts for some kind of 
charitable action, like those 
mentioned above.
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1. Blackhawk Network, “Paying for Things and Giving Gifts During a Crisis,” conducted through SurveyMonkey, March 2020. ;
2. Mastercard, April 2020. ; 3. The “COVID US Consumer Preferences” study is based on findings of an internet-based survey 
conducted by SurveyMonkey on behalf of Blackhawk Network on May 22, 2020. The sample size included 1,019 US respondents.

Contactless and Touchless Payments
Shift in Priorities

80%

80%

80% say that they view 
cash as dirty during this 
time1

80% say they are using 
contactless methods due 
to safety and cleanliness 
concerns2

75%
75% will continue 
to use contactless
post-pandemic2

74%
74% feel that digital 
payments are safer 
at this time1



‹#›

Source: The “COVID US Consumer Preferences” study is based on findings of an 
internet-based survey conducted by SurveyMonkey on behalf of Blackhawk Network 
on May 22, 2020. The sample size included 1,019 US respondents.

Promotions
Shift in Priorities

57% of respondents agree with the 
statement: “As stores start to open, 
I will likely only shop for promotions 
and special deals.”

57%
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New Ways to Connect and Celebrate
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New customers purchasing eGifts 
both as gifts and for self-use

Digital is in Demand

1. “BrandedPay: How People and Brands Connect Through Payments” is based on the findings of an internet-based survey conducted by Leger on behalf of Blackhawk Network between February 12 and March 17, 2020. 
The sample size included over 12,000 respondents in eight countries. ; 2. Adobe Analytics, August 2020. ; 3. NRF poll of 1,517 US consumers (18+) conducted April 15, 2020 through Toluna Analytics. ; 4. The “COVID US 
Consumer Preferences” study is based on findings of an internet-based survey conducted by SurveyMonkey on behalf of Blackhawk Network on May 22, 2020. The sample size included 1,019 US respondents.

52%
More than half (52%) of people surveyed 
have purchased or received a digital gift 
card1. However, unlike physical gift cards, 
digital gift cards are just as equally likely 
to be purchased for self-use as they are to 
be gifted to someone else.

People Are Choosing Virtual Open Loop

200%
Virtual Mastercard & Visa prepaid card 
B2B sales in grew over 200% compared 
to 2019 YTD

People want practical gifts that 
connect to everyone’s new normal

45%
45% say they are focusing on what they need 
versus what they want right now3. Those who used 
physical before have happily made the move to 
digital, and we don’t see them going back.

Marketers will rely on digital promotions

70% Blackhawk's first party business 
is up 70% year over year
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§ Corporations looking to engage and support 
the new work-from-home reality

§ Reward essential employees
§ Drive consumers to new engagement models
§ Adapt to things like telemedicine

B2B Has Transformed 
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Community Has Come Forward
§ Non-profits and government need

unique ways to distribute relief
§ Branded payments industry has stepped up, 

helping national and local programs
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Blackhawk Network Delivering 
New Ways to Connect

Launch of B2B Virtual Experience

Acquisitions to Support New Demands

to Support Communities

Digital is in Demand

B2B has Transformed

Community has
Come Forward

Industry Impact Blackhawk Connection
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How Will We 
Connect This 
Holiday? 
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Thank You


